
z  Investor presentation 2025

The world’s best, organic, enriched liquid synthesis that enhances 
soil with essential nutrients to optimize plant growth.

                   VoltaHive, LLC. is seeking $1-5M. Valuation $80M

™

A Plant’s Fountain of Youth
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z The Global Fertilizer Market Is Growing!
In 2023, the global fertilizer market was valued at around $202 billion, and is expected to grow 
to $285.01 billion by 2032, with a compound annual growth rate (CAGR) of 3.30%. Factors that 
may support market growth include population growth, food demand, economic development, 
and agricultural technology.

North American Market
In 2022, the North American fertilizer market was valued at $26.8 billion, and is expected to 
reach $30.2 billion by 2032, with a CAGR of 1.2%.

U.S. Organic Market
The United States Organic Fertilizer Market size is estimated at 354.22 million USD in 2024, and 
is expected to reach 630.92 million USD by 2029, growing at a CAGR of 12.24% 

Source: Precedence Research – Fertilizer Market Size, Share, and Trends 2024 to 2034

™

A Plant’s Fountain of Youth
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z Acute Global Fertilizer Shortage

With disruptions taking place, this will inevitably lead to inflation on not only fertilizers 
but harvested food crops as Ukraine and Russia combined provide nearly 28% of nitrogen, 
phosphorus and potassium to the global market.

™

A Plant’s Fountain of Youth
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Bottomline, The industry needs alternative growth ingredients
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z
Scarcity Plant Food: Global Fertilizer Shortage
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z Introducing CropRemedy™

™

A Plant’s Fountain of Youth
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z Organic Ingredients in CropRemedy™
CropRemedy ™ is an all-natural, chemical free, essential liquid mineral nutrient to 
optimize plant cultivation. It is formulated to work as an overall growth 
enhancement product that can also be used as a standalone in ground feeding 
system. 

CropRemedy! is based on the deep body knowledge of plants developed over 
centuries across Southeast Asia using non-chemical agricultural practices. By 
extracting some of the very best minerals on earth from the lush and rich 
mountain ranges in Japan along with advanced cutting-edge biophysics 
technology to process the formula to the highest potential degree. 

CropRemedy ! is one of the most advanced, truly organic compounds that 
nourishes the growth and development of plants — and the results are proven!

™

A Plant’s Fountain of Youth

6

© 
20

05
, V

olt
aH

ive
 LL

C, 
All

 Ri
gh

ts 
Re

se
rve

d. 
Cr

op
Re

m
ed

y i
s a

 re
gis

ter
ed

 tr
ad

em
ark

 an
d b

ran
d o

wn
ed

 an
d d

ist
rib

ut
ed

 by
 Vo

lta
Hi

ve
, L

LC
. 



z How it Works – The Secret is Silicon Dioxide
Not only does CropRemedy™ provide some of the best essential minerals on the planet for 
natural growth and  enhancement, but it also uses proprietary technology to increase nutrient 
absorption. 

CropRemedy ™ technology is based on a composition of micro pulverized minerals. These 
minerals, extracted from special ores that were formed over 10 million years ago, contain a 
mixture of volcanic magma, igneous rocks, and sea sediments. 

 The primary element in the formulation is silicon dioxide, the second most common element 
found in the Earth's crust after oxygen. However, most of the silicon dioxide is not bioavailable 
to plants, as it is in the form of rocks. It takes millennia to break down the rocks, through 
weathering, to make it bioavailable to plants. We have accelerated the weathering process to 
derive the most bioavailable form of natural silicon dioxide. 

CropRemedy ™ effectiveness has been tested at leading food and safety laboratories. In every 
case, the lab reports confirm the samples tested “below scientifically detectable levels” for 
heavy metals, or any other chemicals or contaminants. 

CropRemedy ™ helps create healthier plants and produce. 
™

A Plant’s Fountain of Youth
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z CropRemedy™ is available in 3 forms

™

A Plant’s Fountain of Youth

READY TO USE FORMULA

128 FL. OZ. (1 GALLON), 32 FL. OZ. & 16 FL. OZ. 128 FL. OZ. (1 GALLON) & 16 FL. OZ. (1 PINT)

SUPER CONCENTRATED FORMULA

7/16 FL. OZ. (6 SQUEEZE PACKS IN EACH BOX)

CONCENTRATED FORMULA

8

© 
20

05
, V

olt
aH

ive
 LL

C, 
All

 Ri
gh

ts 
Re

se
rve

d. 
Cr

op
Re

m
ed

y i
s a

 re
gis

ter
ed

 tr
ad

em
ark

 an
d b

ran
d o

wn
ed

 an
d d

ist
rib

ut
ed

 by
 Vo

lta
Hi

ve
, L

LC
. 



z Application Expectations: Hydroponics

CropRemedy ™ is a liquid hydroponic nutrient that provides all the elements plants 
need to grow big, fast and healthy. We've tested CropRemedy ™ on all types of 
plants in environments ranging from high intensity greenhouse grow rooms to 
open fields in exotic locales such as Hawaii and Asia. 

CropRemedy ™ results show an increase in yield, better quality fruit and flowers, 
higher resistance to pests and disease, increased photosynthesis for faster growth 
and significantly reduced water usage. 

CropRemedy ™ provides the most bioavailable silicon dioxide on the market. 

CropRemedy ™ is an easy-to-use irrigation additive which effectively replaces any of 
the additives you may be using. 

™

A Plant’s Fountain of Youth
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z Application Expectations: Food Crops
Extensive testing with US farmers provides evidence that CropRemedy™ helps to promote rapid 
absorption of high-performance nutrients from seed germination through harvest. Repeated 
scientific studies prove this natural and proprietary formula provides your crop with all the 
elements it requires for an optimal life-cycle at an affordable cost. 

Using CropRemedy ™ will not only increase yields, but, with the accelerated plant growth, less 
water consumption is used per pound and with the shortened harvest cycle you'll experience 
additional harvest cycles per year. 

Lab results also reveal that CropRemedy ™ helps inhibit the uptake of harmful substances. 
In addition, it helps create more healthy, robust plants that are more resilient against pests 
and disease. Plants treated with CropRemedy ™ also produce a product known to have a longer 
shelf life. 

CropRemedy ™ provides an all-natural approach for a healthier overall plant with shorter, more 
robust growing cycles that produces higher yields. Application Expectations: Food Crops 9

™

A Plant’s Fountain of Youth
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zApplication Expectations: Floriculture & Viticulture
CropRemedy ™ is a liquid growth promoter that will help you grow healthier, 
more colorful flowers with increased floral scent and blooms that last longer. 

CropRemedy ™ gives your plants a shorter life cycle, which drastically reduces 
overall water usage. CropRemedy ™ also raises resistance to pests and disease. 

CropRemedy ™ is a natural grape growth promoter that stimulates the vine to 
produce higher yields of bigger, juicer grapes with an overall shorter growth 
cycle. CropRemedy ™ also increases resistance to pests and disease, reducing 
losses, and improving overall production efficiency.

™

A Plant’s Fountain of Youth
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zApplication Expectations: Soil Nutrients
CropRemedy ™ restores the soil back to its natural nutrient rich prime, 
adding nutrients where plants need them and helps inhibit the uptake 
of harmful substances. 

CropRemedy™ will have you growing plants that are resistant to disease 
and pests while maximizing yields and return on investment.

™

A Plant’s Fountain of Youth
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zApplication Expectations: Cannabis
Extensive testing with US Cannabis farmers provides evidence that CropRemedy ™ helps 
to promote rapid absorption of high-performance nutrients from seed germination 
through flower harvest. 

Repeated scientific studies prove this natural and proprietary formula provides your 
crop with all the elements it requires for an optimal life-cycle at an affordable cost. 

Documented results show rapid seed germination, faster clone and root development 
and expedited teen plant development: resulting in at least a one-to-two-week overall 
reduction in veg time. 

In flower, greater bulk and stem growth, increased stacking and bud sites and overall 
larger, denser and healthier buds. Because this product is completely natural, these 
larger, healthier buds have an increased terpene profile, more trichomes, and higher 
levels of THC. 

Using CropRemedy™ will not only increase yields, but with the accelerated plant growth, 
less water consumption is used per pound of flower, and with the shortened harvest 
cycle you'll experience additional harvest cycles per year.

™

A Plant’s Fountain of Youth
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z Strong Certifications
CropRemedy! is a provider of silicon dioxide-based crop nutrition solutions for farmers, this liquid 
mineral nutrient is recommended for optimal plant cultivation. It is formulated to work as an overall 
growth enhancement product or as a stand-alone feeding system for in-ground agriculture. 

Certifications and studies certified by world vegetable center (WVC), Miyazaki National Food Safety 
(Japan), Envirocann Omri Japanese Research Center (iso 17025 accredited laboratory), SC labs (science of 
cannabis) studies.

The OMRI Listed® seal assures the suitability of products for certified organic production, handling, and 
processing. 

™

A Plant’s Fountain of Youth
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z Customer Benefits
Higher Yields and Increased Profits CropRemedy’s! unique mineral blend, combined with our proprietary 
processing method, specifically designed to benefit all indoor and outdoor plants and crops. Your plants will not 
just grow, they will thrive where you can expect higher yields and enjoy the associated increased profits.
Shorter Growth Cycles Save Money and Resources  Our optimal mineral formula helps create shorter growth cycles, 
saving time, money and precious resources.
Clean, Safe and Natural  CropRemedy! is 100% natural, with no man-made, harmful chemicals. Developed from 
Mother Nature for Mother Nature which also helps inhibit the uptake of some toxic substances, such as heavy 
metals, providing a healthier and cleaner yield.
Promotes Increased Plant Vitality and Health  We combine our synergistic blend of special mineral ores, chosen for 
their exceptional ability to improve overall plant vitality and health, with our unique proprietary process to create 
the finest particle size obtainable. This ensures optimal uptake of nutrients, resulting in stronger, healthier plants, 
and higher quality produce.  
Easy To Use  CropRemedy! works with your current feeding protocols and enhances the performance and 
effectiveness of other products you may be using.

™

A Plant’s Fountain of Youth
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z Customer Testimonials

The company has been selling to growers with customer testimonials and more available online with growing numbers at cropremedy.com

™

A Plant’s Fountain of Youth

Jim Switzer
CEO & Co-founder
Polaris MMJ.
Las Vegas, NV
"We achieved a tremendous 98% 
success rate by diluting CropRemedy at 
1:1500 in 73°F water temp. We just 
added it to our normal nutrients in our 
EZ/Turbo Cloners.” 
Rapid Clone Rooting
TEST A: Without CropRemedy 7-8 Days 
Roots Pop,  14-18 Days Roots
Full and ready
TEST B: With CropRemedy Bio520
4-5 Days Root Pop 8-10 Days Roots

Eric N. CEO
The Master BlasterMedicinal 
Leaves of Releaf
“Rapid Seed Germination
“The results I had from a side-by-side 
Germination test on White Widow 
seeds with and without CropRemedy 
was exponential! In a short 18-hrs 
100% of the seeds soaking in 
CropRemedy (dilution 1:500) were 
fully cracked with very long tap roots. 
In comparison, only 20% of the other 
seeds cracked. Their tap roots were 
nowhere near as well formed.”

Troy Robinson
Biz Development
AGNETIX – CA
“The flowers were not doing well 
the day before so I went in there 
and just happened to add 
CropRemedy all over them at night 
before I left and when I came back 
the next day, they were straight up 
to the world. I never saw 
something turn a batch of not so 
healthy looking plants… the way 
they should have been. Praying to 
the Gods. The way we want to see 
them.”

Justin Jennett
Cultivator
AGNETIX - CA
“It’s really something different like the 
turine profile that just explodes out of 
this is different than most things that 
you smell today. Everything was treated 
with CropRemedy, it’s been put into the 
feed and then cure so with our light 
and CropRemedy, our plants towards 
the end of the veg cycle you just give it 
an extra week and they shoot up to 
massive heights. CropRemedy help 
them become magnificent.”

Tucker Corriveau
Owner
Evergreen Extracts – CO
"I have never witnessed a product that 
can so quickly return the vigor and 
vitality to a sickly plant. I had a few 
plants that had been transplanted too 
early and I was going to throw them 
out. I tried CropRemedy and not only 
did they start producing chlorophyll 
again but for the first time in a month 
they showed growth! I used 
CropRemedy Bio520 on my veg plants 
and was shocked by the rapid results. It 
has been astounding, the plants are 
growing at twice the previous rate with 
deep green lush leaves. I am beyond 
impressed with CropRemedy.“
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z Case Studies

For more case study information visit cropremedy.com
™

A Plant’s Fountain of Youth
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z Case Studies

For more case study information visit cropremedy.com
™

A Plant’s Fountain of Youth
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z Case Studies

For more case study information visit cropremedy.com
™

A Plant’s Fountain of Youth
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z $20 Million Integrated Marketing Plan
Brand Development and Brand Marketing: CropRemedy! ‘A plant’s fountain of youth,’
Website: cropremedy.com
Headquarters: New York
Social Media: YouTube, FaceBook, Instagram, LinkedIn, Snapchat, X and Google ads
Media: News Outlets, National Publications, R, Podcasts, Press Release, Outdoor postings, Guerilla marketing and Viral media
Trade Shows: Agricultural and Hydroponic
LeafWire Press Release: Banner ads, Viral Social Media Campaign in National Magazines insertions with PR starting
3nd quarter 2025

™

A Plant’s Fountain of Youth
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z TV Commercial —Viral Campaign
A captivating liquid plant nutrient TV and viral advertising campaign that can drive massive brand awareness, 
engagement, and sales by leveraging humor, storytelling, and shareable content to resonate with both home gardeners 
and commercial growers. Such campaigns not only educate consumers on the product’s benefits in an entertaining way 
but also foster emotional connections, making the brand memorable and top-of-mind. When content goes viral, it 
amplifies reach exponentially through social sharing, cutting through the noise of traditional ads and positioning 
CropRemedy as an innovative, must-have solution in the plant care market—ultimately boosting conversions and 
accelerating the company’s path to unicorn status.

https://www.youtube.com/watch?v=SqZ3U9mxI_E
https://www.youtube.com/watch?v=v3eHjvaahe4
https://www.youtube.com/watch?v=jIbXGD-4gKM
https://www.youtube.com/watch?v=i4dt_ox0JmE
https://www.youtube.com/watch?v=kUmdBGainhg

Music Video Public Service Clip Premiere August 2025
™

A Plant’s Fountain of Youth
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z Outdoor Marketing

™

A Plant’s Fountain of Youth
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z Robust Media Content

™

A Plant’s Fountain of Youth
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z Robust PR Campaign

™

A Plant’s Fountain of Youth
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z Market Strategy
GO-TO-MARKET STRATEGY. BRAND MARKETING AND PRODUCT AWARENESS PROGRAM
§ Website updates with invaluable proactive organic developments 
§ Viral marketing campaign
§ Market penetration with press releases and promotional broadcasting in various multimedia platforms 
§ R&D with new product lines such as the concentrated squeeze pouch
§ Warehousing. Manufacturing and Distribution channels
§ Social Media Platform developments and updates with Testimonials
§ Grower and Farm incentives programs
§ POP Instore display(s)
§ Strategic trade show scheduling
§ Podcast interviews and News Media outlets
§ Retail Sales and Online purchasing programs
§ Tradeshows
§ Educational Programs ™

A Plant’s Fountain of Youth
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z Projected Financials

™

A Plant’s Fountain of Youth
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Seven Year Pragmatic Pro Forma Hypothesis
§ Independently owned
§ Self-Funded / Supported via sales
§ Market penetration with press releases broadcasting 
         growing relationships and increased sales
§ Growth potential scale up in negotiations 
         with national potential customers in the cannabis, 
         agricultural and vineyard industries. 
Any consideration with raising funds TBA based 
On growth, warehousing and distribution, 
brand marketing and logistics.

2025

2026

2027

2028

2029

2030

2031

$26,000,000

$55,000,000

$48,000,000

$40,000,000

$33,000,000

$186,000,000

$2,850,000
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z Seven Years Sales Projections

™

A Plant’s Fountain of Youth
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Retailers typically mark up the product, often by 30-50%. When selling directly to consumers (D2C), profits margins 
would differ compared to selling through retail outlets. Walmart has an estimated 120 Million customers on their online 
platform that CropRemedy™ is currently onboarded and verified to launch live by August 20, 2025 and in store sales 
estimated by 4th quarter 2025. 

Walmart Sales: currently onboarded and verified, anticipating a September 1st launch (Etm. ramp up to150,000 
gallons per/month by years end) starting with online sales on the Walmart platform with an existing customer 
base of more than 120 million subscribers while gearing up for instore sales finishing up the 4th quarter:
Monthly wholesale revenue hypothasis to ramp up after the 1st month Beta: 
100,000 gallons per month × $5 per gallon = $500,000 per/month
100,000 gallons × 12 months  × $5 per gallon = $1,200,000
In store estimated an additional production of 200,000 gallons per/month within 6-12 months in operation
300,000 gallons × 1 months  × $5 per gallon = $1,500,000 per/month
Estm. Yearly Gross Profit from Walmart: $18,000,000+
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Temu is a global e-commerce company, that has seen rapid growth. Their parent company, PDD Holdings, which had a 
net worth of $128.79 billion in early October 2024. Temu's gross merchandise volume (GMV), a measure of sales, 
reached $70.8 billion in 2024 which we believe will catapult CropRemedy into the stratosphere as we are currently in 
the onboarding and verification process before launching live estimated by mid July. 

Estimated Sales year 1 (150,000 gallons per/month):
Monthly wholesale revenue: 150,000 gallons × $5 per gallon = $750,000 per/month
150,000 gallons × 12 months  × $5 per gallon = $9,000,000
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Amazon Prime offers considerable growth potential for new vendors, with numerous opportunities to reach a vast 
customer base and build a successful online business. In 2024, over 839,900 new sellers joined Amazon, averaging about 
3,700 new sellers each day. Furthermore, independent sellers on Amazon generate a significant portion of the platform's 
sales, with more than 55,000 generating over $1 million in sales in 2024. 

Amazon Business combines the selection, convenience, and value expected from Amazon, with features that can help 
improve CropRemedy business operations selling concentrated goods made for large scale growers.

Estimated Sales year 1 (150,000 gallons per/month):
Monthly wholesale revenue: 150,000 gallons × $5 per gallon = $750,000 per/month
150,000 gallons × 12 months  × $5 per gallon = $9,000,000
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Home Depot Sales (50,000 gallons per/month):
 Wholesale revenue: 50,000 gallons × $5 per gallon = $250,000 per/month
 Wholesale revenue: 50,000 gallons × 12 month × $5 per gallon = $3,000,000 per/year

Target Sales (45,000 gallons per/month):
Wholesale revenue: 45,000 gallons × $5 per gallon = $225,000
Wholesale revenue: 45,000 gallons × 12 month × $5 per gallon = $2,700,000 per/year

  Lowes Depot Sales (50,000 gallons per/month):
  Wholesale revenue: 50,000 gallons × $5 per gallon = $250,000
  Estimated Annual profit $3,000,000
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Hydroponic Sales (at approximately 50,000 gallons per/month):
Monthly wholesale revenue: 10,000 gallons × $5 per gallon = $50,000
Estimated Annual profit $600,000

Komodo Gardens Franchise Hydroponic Facility: These costs is estimate at $30,000–$50,000 per year. 
Annual Revenue: $60,000 
Annual Nutrient costs: $85,800
Annual Operating cost: $40,000
The hydroponic system may run at a loss of about $65,800 in it’s first year however, by improving operational efficiency, 
Data sales, providing medicine, and medicinal cannabis production, reducing nutrient costs, increasing plant nutrition, 
and changing the types of crops grown, greater profits can be realized.
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Paul Amelio
President/COO: Chairman
The inspiration to the Warrior 
Mindset. A brand specialist, 
innovator, scientist and visual 
communicator that’s passionate 
about staying ahead of the curve 
with the latest technology. An 
engaging storyteller that’s 
detailed oriented, who can 
deliver a compelling message 
with clarity, relevance. 
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Jordyn Rowe
CFO
A  financial specialist with 
a skillful ability to balance 
risk and reward, making 
informed decisions that 
prioritize long-term 
growth while maintaining 
financial stability. 

Edward McClure
CEO
A financial professional in the 
world of indoor and outdoor 
agriculture. collaboration in 
the agtech space, with the 
exciting potential of 
integrating new technologies 
such as AI, Grok 4 and 
machine learning. 

Lexie Assunto
CMO
A marketing specialist in energy 
efficiency, resilience, and federal 
compliance fostering long-term 
environmental and economic 
sustainability matched only by her 
passion for fostering collaboration 
among stakeholders. 
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Investing in any business comes with inherent risks, and these risks can vary depending on the industry, the stage of the business, and external factors like the 
economy or market trends. Here are some of the potential risks associated with investing in a business: 

Mitigating Risk: While risk is inherent in investing, there are ways to manage or mitigate it:
Diversification: Spreading investments across different industries or asset types helps reduce exposure to any one risk.
Due Diligence: Thorough research on a business’s financial health, management, market position, and industry can help you identify potential risks.
Insurance: Business insurance, such as liability or property insurance, can protect against some types of risks.
Hedging: Using financial instruments like options or futures to protect against market or price fluctuations.
Market Risk: Demand Fluctuations: Changes in consumer demand, market trends, or customer preferences can affect sales. If a business can't adapt to these 
changes, it can struggle to generate revenue.
Stay Ahead of Competition: New or existing competitors can enter the market, reducing a company's market share or pressuring profit margins. A business may 
also face innovation from competitors that could disrupt its position.
Operational Risk : A successful leadership team with great experience is optimal to creating a successful business. 
Supply Chain Issues: A business that relies on suppliers, manufacturers, or distributors can face operational risks if any of those links in the chain fail, get 
delayed, or become too expensive.
Debt & Leverage: Companies that take on excessive debt may face higher financial risk, especially if their revenue doesn't meet expectations or if interest rates 
increase.
Cost Overruns: Unexpected costs, such as rising raw material prices, labor shortages, or regulatory compliance expenses, can affect profitability.

Ultimately, investing in a business always carries risk, but understanding these risks and taking steps to mitigate them can help you make more informed 
decisions. 
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z Summary
SUMMARY: CropRemedy’s! is on track to become a unicorn. With its successful expansion onto Walmart’s online 
platform—boasting over 120 million registered customers—the company projects estimated monthly sales of 100,000–
150,000 units. Additionally, its upcoming entry into brick-and-mortar stores is expected to drive further growth, with a 
sales forecast of 150,000–200,000 units per month.

This growth is particularly fueled by the ongoing Russia-Ukraine war, which has significantly disrupted U.S. fertilizer sales 
through price surges and supply chain challenges. As a major global fertilizer exporter, Russia’s restricted trade and 
logistical hurdles have created shortages and increased costs for American farmers—positioning CropRemedy! as a timely 
and critical solution.

EXIT STRATEGY: In addition to Walmart, CropRemedy! is now onboarding onto TEMU—a fast-growing online marketplace 
that has significantly expanded its product lineup, including a dedicated Home & Garden section. The company is also 
in active negotiations with major retailers such as Amazon, Lowe’s, Home Depot, and Target to further broaden its 
distribution. Our 7-year pro forma demonstrates a clear path toward a strong Private Placement Memorandum (PPM), 
positioning the company for scalable growth and future merger and acquisition opportunities as market traction 
accelerates.
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z Conclusion
The United States faces persistent food insecurity, with 12.8% of households struggling to access enough 
food in 2022. CropRemedy™ and vertical hydroponic farming franchise in Komodo Gardens offer a 
transformative solution by enabling year-round, high-yield food production in urban areas, even in food 
deserts. 

These systems use 90% less water than traditional farming and produce 10-20 times more food per 
square foot, while AI-driven optimization can enhance nutrient density and efficiency. By localizing food 
production, they reduce reliance on long supply chains, lower costs, and provide fresh produce to 
underserved communities. Though initial costs and energy use remain challenges, wider adoption—
supported by government incentives and private investment, could significantly reduce hunger, create 
jobs, and build a more resilient food system. With scalable technology, the U.S. can move toward 
sustainable, equitable and affordable food access for all.
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z Contact

For more information, please contact:

Paul Amelio President / COO E: paolo@voltahive.com T:917-312-1503
Jordyn Rowe CFO  E: Jordyn@voltahive.com  T: 248-915-8291
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